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Now you have another source 
for micro-related information 
and debate — TV and radio 
are offering an ever-growing 
window into the world of 

the computer 
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User-Friendly TV: 





The Affordable Computer Hotline 


By Tim Tyler 


an Jose’s Channel 48 (KSTS) 
bills itself as ‘“The Vision of Sili- 
con Valley’”’ and ‘“‘The Computer 
Connection” — not without cause. 
Its programming includes several 
computer-related shows ranging 
from Ask The Expert to The Com- 
puter Show. But according to sales 
representative Miles Richmond of 
KSTS, the most successful show, 
ranking among the station’s top three 
programs overall, is the Thursday 
night Affordable Computer Hotline. 
Affordable Computer, which oper- 
ates several retail stores in the San 
Jose area, took over the show’s spon- 
sorship several months ago, chang- 
ing its name in the process from The 
Friendly Computer Show. Originally 
titled The Personal Computer Hot- 
line, the show has been a consider- 
able success since its inception in 
August of 1983, posting Arbitron rat- 
ings of 70,000 viewers on the two 
occasions the audience was mea- 
sured in 1984. 
In its current form, The Affordable 


Computer Hotline is co-hosted by 


Affordable’s Manny Lucero and 


Corry Keller (who also produces) and 
KSTS’ Skip Lindeman. It features 
guests from the computer industry 
and offers viewers the opportunity 
to phone in questions, usually at the 
rate of twenty an hour. Says Lucero, 
who also manages Affordable’s San 
Jose store, ‘“The questions range from 
very esoteric things like ‘Why isn’t 
my printer able to take a screen 
dump?’ to very generic questions like 
‘How can a database system help me 
with my records in such a manner 
that I can retrieve them quickly?’”’ 
He adds, “Obviously, when your 
phone lines are filled with twenty 
calls an hour, it’s impossible to take 
every call. But what I’ve often found 
is that someone who is out there 
watching is thinking of a question to 
ask, but is either unable to get 
through or crystallize what they want 
to say in their mind. All of a sudden, 
another caller phones in with the 
question they were going to ask.”’ 





Hi-Tech Meets The Radio Talk 
Show: The Famous Computer Cafe 


By Benjamin Krepack 


ou know you’ve heard those 

background sounds before. It’s 

that familiar din you hear 
when you’re out on a business lunch 
or grabbing a quick omelette before 
heading to the office. It’s that cling- 
ing and clanging of dishes and silver- 
ware that you’ve grown so accus- 
tomed to while sipping a cup of joe 
and reading the morning paper at 
your favorite restaurant or cafeteria. 
But wait...why are these sounds 
coming out of your radio? And how 
is it that suddenly you feel like you’re 
eavesdropping on someone else’s 
conversation? You hear Dr. Timothy 
Leary talking candidly about his 
philosophies on the information age. 
You’re privy to a discussion with 
Don Estridge, president of IBM’s 
Entry Systems Division. You're lis- 
tening to jazz musician extraordi- 
naire Herbie Hancock talk about how 
computers have changed his music 
and his life. You feel like you’re 
really getting to know Bill Atkinson, 
the man who wrote the MacPaint 
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graphics program for the Apple 
Macintosh. 

Don’t touch that dial, folks. You’ve 
just discovered The Famous Com- 
puter Cafe, the country’s first radio 
talk show devoted entirely to per- 
sonal computers. Started late last 
year in Los Angeles, the show can be 
heard each weekday in Southern 
California on KIEV-AM (870 kHz at 
3:30 p.m.) and KFOX-FM (93.5 mHz 
at 9 am. and 6 p.m.). Due to its 
unique format, enthusiastic guests 
and aggressive producers, the show 
was recently picked up by National 
Public Radio’s Satellite Network and 
can be heard in Northern California 
on KCSM-FM (91.1 mHz on Wednes- 
days at 7 p.m.) as well as in such 
disparate places as Oklahoma City, 
Cedar Rapids, Iowa, Champaign, II- 
linois, and a continually growing list 
of NPR radio stations throughout 
the country. 

The show is produced by Michael 
Walker, Ellen Walker and Andy Vel- 
coff. All three of them come from dif- 
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Affordable Computer Hotline co-hosts: (j-r) Skip Lindeman, Corry Keller, 
and Manny Lucero go before the cameras weekly to discuss new products 
and answer viewer questions. 


ee 
“a 5 > 
— 
Goren nee? 
Bs: 


Serving up behind-the-scenes stories and tasty conversation on The Famous 
Computer Cafe: (Il-r) Michael Walker, Andy Velcoff, Ellen Walker. 















Since the show is broadcast live, 
there’s always an element of unpre- 
dictability. While Lucero says the 
show is mercifully free of prank call- 
ers, there’s the occasional member of 
the audience who’s quite vocal in ex- 
pressing displeasure with a particu- 
lar manufacturer or dealer. Lucero re- 


calls the disgruntled caller who took 
issue with Apple’s marketing poli- 


cies: ‘‘He bought an Apple II+ right 
before they came out with the Ile. 
The guy would like to have been 
warned that the new machine was 
coming on the market, because then 
he never would have bought the II+. 
I pointed out to him that the reason 
he could not be warned is because 
of what happened to Osborne, who 
lost his company due to the fact that 
he started talking about the future 
products while the current ones were 
still out there. People thought, ‘Great, 
I'll wait until they upgrade the sys- 
tem,’ and in the meantime the ma- 
chines on the market just sat on the 
shelf.’’ When the caller’s reaction to 
this bit of hard-earned wisdom was 
to begin berating his Apple dealer, 
Lucero pointed out that the dealer in 
such situations is frequently no bet- 
ter off than the customer: “I told him 
that in this particular case the dealer 
could not do anything for him, be- 
cause they sign non-disclosure agree- 


ferent places in terms of education 
and experience. Ellen, a self-pro- 
claimed “IBM brat,” has both a father 
and a stepfather who worked for the 
Big Blue Corporation. When she got 
out of college, she naturally went to 
work for them too. She then got into 
various advertising and selling 
positions with other computer com- 
panies. Michael’s background is 
drenched in marketing, advertising, 
and communications, but he has 
spent most of his time selling every- 
thing from copier machines for Xerox 
to employee health benefit plans for 
large corporations. Andy has ad- 
vanced degrees in music and music 
education as well as a law degree 
specializing in entertainment law. 

“Somehow, we all got this idea 
that we all wanted to go into business 
together,’”’ says Ellen. ‘‘We just didn’t 
know exactly what it would be.” 

Then, when Ellen and Michael de- 
cided to get married, her parents gave 
them an IBM Personal Computer for 
a wedding gift. Ellen, having worked 
on computers before, was able to get 
it started and boot up a few programs 
they had. But Michael had a different 
experience. 

“I couldn’t make anything come 
up on the screen,’ he admits. “‘I felt 
rather intimidated.”’ 

Michael was confused but not de- 


ments. In a lot of cases, we’re not 
always told about the changes until 
the very last minute because it affects 
our buying decisions.”’ 

Despite the occasional awkward 
moment, Lucero feels that the show 
benefits callers, dealers and man- 
ufacturers alike. “I think one of the 
things people like about the show is 
that we have the guts to put ourselves 
on the line. They enjoy it when Apple 
puts itself on the line, or any other 
manufacturer that feels enough con- 
fidence in its products and is willing 
to stand up there and discuss them. 
Once in awhile the manufacturers 
are going to get a couple of stones, 
but most of the time they are able to 
show off their products in a favorable 
light.”’ 

Guests over the last two years have 
included representatives of various 
companies giving product demonst- 
rations and luminaries like Steve 
Wozniak discussing the state of the 
computer world. Again, the fact that 
the show is broadcast live leads to 
some interesting situations, ranging 
from Wozniak taking over the show 
to hapless product demonstrators 
dissolving in stage fright. 

Generally, Lucero finds that viewer 
reaction is positive, indicating that 
the show performs a valuable ser- 
vice. ‘‘We’re trying to provide honest 


feated. He started reading computer 
magazines but those, too, were a bit 
intimidating to him. “I got this one 
program called The Millionaire’s 
Game, put out by Blue Chip 
Software,”’ he recalls. “I couldn’t get 
it to work right, so I contacted the 
company and talked to aman named 
Jim Zuber, who wrote the software. 
He was very receptive and he helped 
me get the program started. It was 
then that I realized that it’s not just 
software and hardware out there, but 
real people behind all this stuff. 
People that were real nice and real 
interesting.” 

The three of them then realized 
that whatever it was they were going 
to do together, it had to be about com- 
puters and the people behind those 
computers. Ideas of a television show 
began to jell in their minds, but there 
were a lot of obstacles to contend 
with in producing something for TV. 
Then one day Andy was riding in his 
car and heard a local Los Angeles 
radio talk show host ask ““Wouldn’t 
it be great if we had somebody who 
could talk plain English about com- 
puters?’’ The three of them imme- 
diately followed up the announcer’s 
rhetorical question, and ended up 
producing a computer talk show for 
that same station. 

“We produced it, but we had some- 


The Affordable Computer Hotline 


information about the things they’re 
interested in concerning computers. 
People have often said they never 
would have bought a certain com- 
puter if they hadn’t watched the 
show. Evidently one of the big func- 
tions of our program is to reduce the 
anxiety one feels when confronting 
a computer salesman. The big anxi- 
ety most people feel when walking 
into a computer store is not knowing 
anything about the system that they 
plan to spend $2-3,000 on. Then, 
after watching the salesman demon- 
strate a computer, the person feels 
pressure by the salesman to buy the 
product. By watching a product de- 
monstrated on our show, a person 
can see how it works and obtain in- 
formation about it in the comfort of 
his own home without the pressure 
of having to purchase the computer. 
When he finally does go walking into 
a computer store, he may feel a little 
bit more on a par with the salesman. 
In some cases,” Lucero laughs, ‘‘he 
may know more than the salesman.”’ 
Meanwhile, altruism aside, The 
Affordable Computer Hotline has 
been good for Affordable itself. 
Though owner Victor Khodabash 
says it’s too early to gauge the direct 
effect of the show on the store’s sales, 
he adds, “‘The nice thing about tele- 
vision is it’s a good medium to reach 
many people all at once, whereas 
newspapers are limited in that re- 
spect.” Furthermore, says Lucero, ‘“‘If 


The Famous Computer Cafe 


one else do it for us,” says Michael. 
“But while we watched it being 
done, we realized that we could 
do a better job if we just did it our- 
selves.” All that was left was for them 
to come up with a unique concept 
and approach. 

“We like to eat out a lot,’’ admits 


the name is associated with a good 
program over a long period of time, 
a person will think of Affordable 
Computers .”’ 

At the same time, Lucero is exper- 
imenting with the effectiveness of in- 
tegrating what he calls “institutional 
advertising” into the Hotline’s pro- 
gramming. ‘““We’re going to try and 
see if telling people about a 25 per- 
cent software sale in our store this 
week will help bring customers in. 
And if it doesn’t work, we'll try it 
again next week.”’ 

The Affordable Computer Hotline, 
says Lucero, ‘“‘wants to see everybody 
in a win-win situation. That’s been 
part of my philosophy whether I’ve 
been a store manager, a father, or a 
television co-host. Whatever you do 
in life, you should somehow struc- 
ture it so that everybody involved 
benefits. I hate to see somebody come 
out ahead because somebody else 
lost. It doesn’t have to be that way.” 

He adds that the viewers them- 
selves are an integral part of the show 
and have been responsible for much 
of its evolution. ‘‘In addition to ask- 
ing questions concerning their com- 
puter needs, the viewers often give 
us advice like ‘Your program could 
use more demonstrations of word 
processors,’ or they’ve called to 
inform us about events in the in- 
dustry. I think if we’ve done any- 
thing right, it’s that we've listened to 
our audience.” (1 


fessionals involved with personal 
computers in some way. The show 
also incorporates contests, in which 
the prizes include entire computer 
systems. Helping out with the co- 
ordination of all these activities in 
the Cafe is associate producer Ellen 
Lubin. 


TRY THE #1 IBM-PC 


WORD PROCESSING VALUE 
RISK-FREE. 


Wordvision® — awarded “highest Value-For-Money rating” 
by Software Digest* — now just $49.95 


WHAT OTHER REVIEWERS SAY: “Does 
most of what | need done in the way | 
need it done and does it better than 
programs costing I0 times as much.” — 
Rick Cook, Popular Computing (| “A work of 
surpassing brilliance in concept, style. 
content and execution.” — Jint Seymour, 
syndicated columnist (_ “The fist of fea- 
tures goes on and on. A solid product .. 
A winner.” — Cynthia Harriman, Infoworld. 


WHAT WORDVISION CUSTOMERS SAY. 
“You're right — Wordvision clearly is 
superior to any word processor on the 
market, at any price” — Dave Donaldson, 
Boston. MA __ “My IBM Displaywriter 
orignally cost $14,000. But Wordvision 
matches it, and even surpasses it in 
many ways.”"— Morris! Chernofsky.NYC,NY 


WHAT WE SAY: Wordvision — fast. vis- 
ual, intuitive — sets a new standard for 
ease-of-use without sacrificing power. 
There isn't room in this ad to explain 
what makes it so great — you just have 
to try it! Sol invite you to order a copy 
risk-free. If Wordvision doesn't dazzle 
you, return it in ten days for a full re- 
fund. — jin Edlin, President, Bruce & james 
Program Publishers, \nc. 


* Software Digest Ratings Book, 1984 


ORDER WORDVISION NOW 

AT NO RISK 

Visa. MC. COD orders call 
1-800-543-6277 Ext 2050 

tin California 1-800-368-7600 Ext. 2050) 
or mail $4995 + $5 S&H to 


Bruce & James, Inc. 
2355 Leavenworth — Suite 103-A 
San Francisco. CA 941 33 


FOR MORE INFORMATION: 415/775-8400 


WHAT YOU NEED. IBM PC or 100% compatible. DOS 1.0 
or higher, 80-col. display, | disk drive 


Please send me : 
_ 1 copy Wordvision — $49.95 (+ $5 S&H) 


Save even more with bulk discounts: 
4 copies — $149.95 (+ $8 S&H)"" 
10 copies — $299.95 (+ $14 S&EH)°" 
ICA of OH address add sales tax! 
| Check enclosed — | COD ($2 add'l} 
Visa-MC # 


Exm Sign 


Name 

Organization 

Address 

City St Zip 
Area Code/Phone 


** Sorry. no refunds on bulk orders 





We Excel in Computer 
Service & Repair 


Authorized Dealer and Service Center 
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and talking over food. 

“But there’s also a practical ele- 
ment to our concept,” he says, ‘‘be- 
cause we knew we couldn’t get every- 
one we wanted on the show over to 
our cafe, which is basically a sound- 
proof studio. But putting cafe sounds 
in the background gives us the ability 
to go anywhere in the world to tape 
an interview and not be affected by 
outside noises. It always sounds like 
it’s recorded at the same place.’’ 

“Except for the interview I did on 
an airplane,” says Andy. “That time, 
we had to say we were at the Famous 
Computer Cafe Landing Strip.’’ 

Since the show’s inception, the 
Cafe has hosted over 300 guests in- 
cluding authors, philosophers, pro- 
grammers, musicians, corporate 
heads, journalists, professors, pub- 
lishers, astrologers, and other pro- 


having these kinds of guests we find 
ourselves demystifying the world of 
computers. As long as computers re- 
main a mystery to people not in- 
volved in the field, the more these 
people will feel afraid. We want to 
get across to those unfamiliar with 
computers that they’re as capable as 
anyone in utilizing this valuable 
technology.” ¥ 

“We look at computers as instru- 
ments for people to express their 
creativity,” says Andy. ‘“‘We see these 
machines as something that helps 
people be more of who they are and 
helps people communicate with one 
another, as opposed to this technical 
thing that separates people.” 

‘‘We’re what you call Digital Dee 
Jays,’ says Michael. ‘“‘Other disk 
jockeys spin records. What we spin 
is information.” 


MANY OTHER PRODUCTS SERVICED—CALL FOR INFORMATION °* 60 DAYS WARRANTY ON ALL WORK 


SERVICE WARRANTY AVAILABLE 
UPGRADE YOUR SYSTEM WITH THE VERY BEST! 


TEAC FD-55B 
e 1/2 height 
e 1 yr. warranty 


$119 


10/20/46 MB 
HARD DISK 
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Unix-C Seminars 

e Introductory Courses 

e Advanced Programming in C 

e Unix & C Overview for Business Managers 


Classes limited to 5 students only 
Hands-On Workshops Using Inhouse Unix System 


V Based Four Phases 6300 Computer System. 
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